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ÅThe Confederation of National Chambers of Commerce, 
Services and Tourism was founded in 1917. 

ÅItôs an institution of public interest, autonomous, legally 
incorporated and with independent wealth. 

ÅIt defends, represents and promotes the sectorôs general 
interests before the federal government and private enterprise. 

 To represent, defend and promote the legitimate interests of 
businesses belonging to the sectors of commerce, services and 
tourism, through the integration and strenghthening of all 
confederate chambers. 

 

> Our mission 

About us. 



 To be the leader of the private enterprise organizations in Mexico, 
actively participating for the benefit of businesses and chambers 
belonging to the sectors of commerce, services and tourism, generating 
wealth and employment with social responsibility. 

 

> Our vision 

 We promote the development of public policy, governmental 
programs and structural legislative reforms that will allow Mexico 
to develop in a more favorable political, economical and social 
environment. 

254 chambers 

650 delegations 

+660,000 businesses 



ÅCONCANACO-SERVYTUR is the biggest entrepreneurial 
organization and, geographically, the most diversified in Mexico. 
More than half of the countryôs Gross Domestic Product is 
generated by the sectors represented in this institution. 

> GDP Input 

Source: INEGI 2011. 

Other 
sectors in 
Mexico 

Transportation and 
storage 11.1% 

Services 23% 

Commerce, restaurants and 
hotels 18.4% 

52.5% 

47.5

%



Åñ Participation or input of CONCANACO SERVYTURôs 
represented sectors has sustainably amounted to 53% of 
formal employment in Mexico. 

> Formal Employment Input 

Source: INEGI 2011. 
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1.  TOURISM: 

VDelivery of proposals to President 

Peña Nieto in order to improve 

competitiveness within the Tourism 

sector. 

VBased on six main axes: 

 1.-  Innovation of the touristic offer to 

satisfy the marketôs needs, each day 

more competitive and demanding. 

2.- Tax incentives to companies that 

invest in sustainable tourism 

projects. 

 

JOINT COLLABORATION 



3.- Development of integral promotional 

tourism campaigns for the principal 

markets in the world, without neglecting 

local tourism. 

4.- Establishment of evaluation schemes for 

the tourism programs performance and 

their impact on jobs created. 

5.-  Increase security levels on the roads with 

more adequate signaling, along with 

construction of dignifying and safe resting 

areas. 

6.- Investment in tourism infrastructure and 

transportation, due to prioritization of 

tourism activity in the country. 

 

.  

JOINT COLLABORATION 



RESULTS 

 

 

 

VOur proposals have been 

included in Mexicoôs 

National Tourism Policy. 



CAMPAIGN: ñHABLEMOS Y ACTUEMOS 

          BIEN POR MÉXICOò 

    (Letôs Talk About and Act             

          well for Mexico.) 

 

V Goal: Change the current internal 

and external perception of our 

country and generate awareness 

of the existing opportunities. 

V This campaign aims to be part of 

any Mexican's feeling. 

JOINT COLLABORATION 



RESULTS 

 

 

VCampaign has been adopted 

and replicated on massive 

media at a national level. 

 

VWe will implement the third 

stage of the campaign in 

Canada and the United 

States. 



ñMODERNIZAò CONSULTING PROGRAM 

 

V Moderniza is part of a national 

training and consulting program that 

helps micro, small and medium 

sized businesses, within the tourism 

sector, with their quality and 

modernization necessities. 

V Business owners get advising 

support in order to achieve the ñMò 

Distinction that will publicly show a 

major improvement in several 

stages of their daily operations. 

JOINT COLLABORATION 


