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Why should NCAs focus on the 
SMEs’ compliance? 



SMEs: less than  

250 employees and  

50 m EUR income 

SME sector in the Hungarian economy: 

99% of the total registered companies 

45% of the GDP 

60% of the employment  

 

Backbone of the economy 
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Content of the Competition Law 
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Higher competition awareness 

More resources and incentives to adopt the modern 
and ethical company management tools like 
competition compliance programs, in order to keep 
their reputation and avoid administrative fines, 
criminal offences, damages claims etc. 

 

Large Companies 



What can the NCAs do? 



Transparency International: (low level of competition culture 
increases the risk of corruption): management influence (their 
commitments to be compliant) on smaller organization is more 
effective or 

No resources for adopting comprehensive compliance programs 

„In small and medium-sized enterprises, both development of a 
compliance system and substantive efforts to promote 
compliance are significantly insufficient. This seems to be due to 
the recognition of the burdensome work to develop a system to 
promote compliance.„ [OECD (2011)] 

Compliance leverage: larger companies often require adopting 
their compliance and ethics rules by supplier SMEs  

Compliance Programs 



Clearly explaining the competition rules related to the SMEs’ businesses 
to reach strong management commitment 

Channels to reach them: Public surveys show that when SMEs leaders 
seek information regarding the legal aspects of their business they rely 
on the 

Internet  

Their accountant 

Chambers, professional organization where they are members 

GVH’s Centre for Competition Culture  

concluded cooperation agreements with SMEs’ organizations, 
accountant associations to promote the campaign through e.g. 
hosting seminars, delivering brochures prepared by the GVH 

Launched compliance webpage 

 

Educational campaign 



 

GVH competition compliance webpage 
[www.megfeles.hu] 



Why should NCAs focus on the SMEs’ compliance? 

Backbone of the economy 

More competition enforcement targeted them in the EU 
Member States 

Lower competition awareness 

Limited resources 

What can the NCAs do?  

Educational campaign 

 

Conclusion 


